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2.2 48

2.1. ViacomCBS2| A3l
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Qo M MA SSH 22| 2 2 A0l DE&I(Diversity, Equity and
Inclusion) 28 SLUCH. EACHHY A, 55, OfEHES, F22|%1A, OHO[0HT|, K4
& DC, AZI0M 2250 2 E HlSohs HI0|EH|0|A Z24E2! ‘Ava DuVernay’
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EESHSOI 2 ZHIZ A 20| AH| A2 A7HE HSoH=BET (Black Entertainment
Television) StudiosZ A5 | @folf S0 A| AL 7Lt Hi2| A (Kenya Barris) 2+ &

ot QUL BET ARLCQ(BET Studios)= Lf2fOR2E+(Paramount+), &EFY
(SHOWTIME), CBS, LZZLC|A (Nickelodeon), BET+, BET, 12|10 U5 EtAF SEH

== Flofl Z2|0]Y TV Al2|2 2 FotE Al2fe A 2[0]C.
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0| 810f| AR AT A[H Arlof| CHet FA HEE Z3l6H| f{of 2020 8& CBS +
A (CBS News)+= ‘Race and Culture Unit’0] O|11= 3 2A E2HE T2HX0| X ‘CBS
Village'2 M 2020 98 CBS AR X (CBS Sports)= AT X 200j|A 591 2

Cf.
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CHASE | o 2= AT (Ford Foundation) % BHOHH 2T (MacArthur Foundation)
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AELQ(MTV Entertainment Studios) =
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5= 2= O|L|ME|E 2 O|0{AIC}. HIO|O{ZCBS A7 HIE™ T2 T2 (ViacomCBS
Writers Mentoring Program), Sl (ViewFinder) 2| 0| ClHE T2 7
ViewFinder Emerging Directors Program), Zi2t0+2 E (Paramount) 2| H|0| 2 A
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